872 DOMESTIC TRADE AND PRICES

Beverage spirits, as shown in Table 36, refer to spirits released for consumption but
not to industrial alcohol; malt used is the total malt used to produce malt beer; tobacco

includes all types of manufactured tobacco products and snuff.

36.—Beverage Spirits, Malt, Tobacco and Tobacco Products Taken Gut of

Bond and Destined for Consumption, 1952-62

Year ngfrli%sge Malt Used Cigars Cigarettes Tobaceo

pf. gal. 1b. '000 000 000 1b.
)R 15 SN 12,445,166 381,508,232 235,587 21,001,492 28,732
1054, o e e e e 11,946,178 370,328,106 244,248 22,113,102 26,846
)R 151, S 11,847,649 372,693,929 252,633 24,576,087 26,000
)R 15 RN 13,733,393 386,064,673 255,570 26,997,705 23,272
L RS Y 14,544,797 404,697,177 292,650 30,149,746 22,338
1058, e e et e e 15,777,160 385,628,053 323,124 32,404,186 23,332
)R 151 16,173,426 399, 626, 852 311,277 33,822,125 23,911
1060, . ettt i i e e 16,501,382 417,348,530 332,324 34,289,354 23,988
R 1 16,979,177 420,884,488 336,693 36,699,203 24,027
1062, . ittt it i et e .. 444,744,348 351,566 38,682,886 24,461

Storage of Wines.—The wine industry is confined to a few localities such as the
Niagara Peninsula in Ontario and the Okanagan Valley in British Columbia. Firms
manufacturing native wines are not bonded, as far as the Federal Government is concerned,
nor is wine in storage for maturing placed in bond. The only goods warehoused in bond
in connection with wineries are sugar supplies and supplies of grape spirit distilled by
the distilleries and held by the wineries for fortifying wines.

37.—Native Wine Produced and Placed in Storage for Maturing, 1952-61

Year Ontario Other Provinces Totals
gal. 3 gal. $ gal. $
19520, i vsr s 555 506 6 508 08 6 5 s o 5 05 08 4,383,358 | 2,764,750 552,694 440,864 || 4,936,052 3,205,614
VOB, ¢ 50 08 20 5 5 515 15 50 0 8 G k6 B B B 6 3 06 3,562,498 | 2,237,316 572,692 430,574 || 4,135,190 2,667,890
1954 . cosmsmimemomemen e o s s sam s M3 & 4,414,981 2,688,060 640,183 510,464 5,055,164 3,198,524
1 T:7; 7 5,059,418 | 3,059,868 624,670 480,491 || 5,684,088 3,540,359
1056, . oot iiee it i e, 4,945,429 | 2,880,176 528,447 415,763 | 5,473,876 3,295,939
1057 . ittt et 4,746,998 | 3,151,865 656,510 437,243 § 5,403,508 3,589,108
1058, i ittt i it et 6,593,607 3,810,707 822,398 635,609 7,416,005 4,446,316
1050, 0t e 6,078,805 | 3,623,075 954,626 754,565 || 7,033,431 4,377,640
1060 . i i ittt it it e 7,262,953 4,619,610 829,675 785,815 8,092,628 5,405,425
1061, . it e i 7,048,122 | 4,313,406 | 1,005,541 750,845 | 8,053,663 5,064,251

Section 4.—Co-operative Organizations

Canadian co-operative activities continued to be dominated by marketing and pur-
chasing associations which did a volume of business, including other revenue, amounting
to $1,430,197,000 during the year ended July 31, 1961. Other revenue, which included
payment for services provided by the co-operatives such as grinding, chopping, trucking
and revenue for rent, interest dividends and commissions, accounted for $18,617,000.

Marketing and purchasing associations reported a membership of 1,324,270 during

1961, although this number includes some duplication since many individuals be.long to
more than one co-operative. The number of associations decreased from 1,934 in 1960



